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 TAKEDA AND WORLD VISION’S 
COMMUNITY HEALTH WORKER 
TRAINING FOR MATERNAL AND CHILD 
HEALTH – Afghanistan, India, Nepal, 
and Bangladesh Countries battling high 
child mortality rates include Afghanistan, 
India, Nepal, and Bangladesh. In operation 
since 2016, this programme aims to reduce 
preventable deaths amongst mothers and 
children by building the capacity of 1,400 
community health workers and providing 
healthcare knowledge and services to 
500,000 people over a 5-year period.

 ASTRAZENECA’S HEALTHY LUNG ASIA – 
South Korea, Taiwan, the Philippines, Indonesia, 
Malaysia, Singapore, Vietnam, Thailand,  
and India The Healthy Lung Programme was first 
launched by AstraZeneca in Asia to raise the profile 
of lung disease among policymakers and help 
enhance respiratory capabilities. Increasing the 
number of healthcare professionals, building medical 
infrastructure, and policy advocacy are at the heart of 
this endeavour.

 MERCK’S SU-SWASTHA PROJECT 
– India Merck’s Su-Swastha project is 
designed to improve access and education in 
rural India. The programme hopes to provide 
inexpensive medicines, free check-ups, and 
education for local people and physicians on 
everyday health issues and treatments. This 
includes holding weekly community meetings 
led by HCPs covering topics such as 
prevention, coughs, and childhood ailments.

 ALLIED AGAINST DENGUE – 
the Phillipines, Malaysia, and India 
The goal of this project is to prevent 
outbreaks of dengue infection in 
low-income, rural populations. Local 
communities are involved to improve 
early detection and prevention of an 
endemic. Doctors are given training 
on best practices of clinical evaluation 
and the treatment of Dengue, enabling 
early case reporting through growing 
alert surveillance and referral services. 

 SERVIER’S CHILDSIGHT PROJECT 
– Vietnam Eyesight treatment solutions 
are being provided to children across 
22 schools in the Son La region of 
Vietnam, courtesy of this project. Steps 
are being taking to establish hospital 
optic shops by providing necessary 
ophthalmology equipment and 
support. These shops will conduct vision 
screenings, follow-up checking, and 
provide free or subsidised glasses.

 NOVARTIS’ CHINA HEALTH EXPRESS  – 
China In the Xinjiang province of China, there is a 
high prevalence of chronic diseases; residents are 
not well educated on their health and local rural 
doctors lack systemic training. This programme 
organises health education and activities amongst 
students, citizens, and healthcare professionals. 
Since its launch in 2010, the project has covered 
more than 90% of Xinjiang’s rural areas.

 GSK, MARKS & SPENCER, AND 
CARE’S HEALTH ACCESS AND LINKAGE 
OPPORTUNITIES FOR WORKERS 
(HALOW) – Bangladesh This programme 
seeks to improve practices and awareness of 
health in Bangladesh’s ready-made garment 
factories, which consist of a predominantly 
female workforce who have difficulties in 
addressing their health needs. The initiative 
aims to build the health and social status of 
workers, provide training, and empower them 
to contribute to the wellbeing of their factory 
and community. 

 NOVARTIS’ COMMUNITIES 
FOR HEALTHY HEARTS – Vietnam 
This initiative is designed to improve 
healthcare provisions for 2 million 
people living with hypertension: a 
condition estimated to cause 21% 
of deaths in Vietnam. Stakeholders 
across government, social enterprise, 
and academia are seeking out 
innovative methods to improve access 
to screenings, diagnosis, treatment, 
and follow up services for low-
income urban households. 

 ROCHE’S SPHERE (SCIENTIFIC 
PARTNERSHIP FOR HER2 
TESTING EXCELLENCE) 
PROGRAMME – South Korea, 
Taiwan, Hong Kong, Vietnam, the 
Philippines, Indonesia, Malaysia, 
Singapore, Thailand, Myanmar, 
China, Bangladesh, and India In 
2010, Roche launched their SPHERE 
programme in the Asia-Pacific region, 
integrating HER2 testing of breast and 
gastric cancer patients at the point-of-
disease diagnosis. The key ambition 
is to improve the skills of pathologists 
and histo-technicians concerning all 
aspects of tissue-testing processes. 
More than 160,000 women with 
breast cancer have been tested in  
the programme.

THE 4 A’S OF ACCESS 

TOP 10 PHARMACEUTICAL COMPANIES 
IMPROVING ACCESS TO MEDICINE

1 2 3 4Availability
Offering solutions to unmet needs 
in developing countries/emerging 
markets, from prevention, diagnosis, 
and treatment

Affordability
Provide support for health 
workers, communities, and 
patients, who are unable to pay 
for healthcare needed

Accessibility
Develop strong supply chains and health 
solutions that allow health workers, 
communities, and patients access to effective 
health solutions, regardless of geography

Awareness
Empower health workers, communities, and 
patients by providing tools, knowledge, and 
skills to allow them to make informed decisions 
around prevention, diagnosis, and treatment

1. GLAXOSMITHKLINE

2. NOVARTIS

3. JOHNSON AND JOHNSON

4. MERCK

5. TAKEDA PHARMACEUTICALS

6. NOVO NORDISK

7. SANOFI

8. EISAI

9. ASTRAZENECA

10. ROCHE

 EISAI’S BREAST CANCER 
CHARITY PARTNERSHIP – the 
Philippines This partnership 
facilitates financial support for breast 
cancer patients so they can access 
Eisai’s metastatic breast cancer 
treatment at an authorised pharmacy. 
The government charity provides 
financial support to the patient, while 
Eisai commits to differential pricing 
for the government and authorised 
pharmacies. 

Source: Access to Medicine Index, 2018

IMPROVING 
ACCESS IN ASIA

There are many notable initiatives in place by pharmaceutical companies to 
improve access to medicine around the world, especially in hard-to-reach and 
developing countries. We pinpoint some stand out examples from companies 
that are going the extra mile to achieve access for people, no matter where 
they live, in the second instalment of our Improving Access infographic series.   
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